
https://darksitefinder.com/maps/world.htm 



• Please leave your videos on but mute 
yourself.

• Please ask questions as we go - put any 
questions into the chat or raise your hand. 

• You’ll get this presentation sent to you 
afterwards, as well as the Packaging 
workshop presentation and an 
accompanying Toolkit. 



Milky Way over the Karlu Karlu Source: Getty Images/John White Photos https://sl.sbs.com.au/public/image/file/3dcd36bd-4d9f-45ab-b5da-ce507ab48595/crop/16x9_large 

https://sl.sbs.com.au/public/image/file/3dcd36bd-4d9f-45ab-b5da-ce507ab48595/crop/16x9_large


• Astro-tourism has been adopted across a range of 
destinations around the world and Australia 

• It has been demonstrated to drive visitation and 
increase spend

• Gippsland is perfect as a stargazing destination – 
wide open spaces, limited light pollution, stunning 
landscapes

Image: https://preview.redd.it/yvlvxoodsw051.jpg



• To bring business in shoulder and off-peak 
seasons

• To increase overnight visitation, lengths of stay  
and spend

• To attract new markets to Gippsland 
• To engage with First Nations’ storytelling
• To develop new experiences and packages to 

inspire visitation

Funded by Regional Development Victoria



• Signage around the region with QR codes 
• Campaign website 

stargazinggippsland.com.au, including: 
• Visitor information 
• First Nations storytelling
• Stargazing experiences and packages 

• Development and training to support the 
industry to get involved

• Promotional campaign in winter 2025



• Now that you have developed 
some new experiences and 
packages, here are ways in 
which they can be promoted

• Is anyone willing to share a 
package, experience or 
bundle that they’ve created 
for the Stargazing Gippsland 
campaign? 

–



The campaign will run in July and
August 2025, and include: 
• Blogs
• Facebook posts
• Instagram reels
• EDM
• PR activity

Stargazing experiences will also be 
promoted across DG’s channels 
ongoing 



Package information:
• Description 
• Inclusions 
• Price 
• Validity 
• Booking information 
• Website landing page address 

Images 
Media release
Suggested itinerary 



• Australian Tourism Data Warehouse (ATDW) 
• This is your ticket to being involved in 

Destination Gippsland’s programs
• Content is pulled from the ATDW to populate 

Destination Gippsland’s website
• Content from the ATDW is also used for Visit 

Victoria, Tourism Australia and other websites
• Cost is $295 for a year. Event listings are free, 

and Quality Tourism accredited businesses get 
a discount 

• You can list special deals and packages 
• Pro tip - if you put up a special deal, then set 

yourself a reminder to renew it once they lapse 
you have to create it all over again 

• https://www.atdw-online.com.au/ 

https://www.atdw-online.com.au/




✓ ATDW
• Destination Gippsland 

Make sure you update DG with your 
package! Send information to 
contact@destinationgippsland.com.au, 
including:

• Campaign package website address 
• Inclusions 
• Price 
• Validity 
• Booking information 
• Images / posts for use in their socials 
• Media release 



✓ ATDW
✓ Destination Gippsland 
• Local promotions

• Visitor Information Centre
• Let your local accommodation partners 

know, if they’re not included 
• Local news sheets, Facebook pages, 

school newsletters etc
• Local radio stations and news sheets are 

always looking for content 



✓ ATDW
✓ Destination Gippsland 
✓ Local promotions

✓ Visitor Information Centre
✓ Let your local accommodation partners 

know, if they’re not included 
✓ Local news sheets, Facebook pages, 

school newsletters etc
✓ Local radio stations and news sheets are 

always looking for content 



✓ ATDW
✓ Destination Gippsland 
✓ Local promotions

✓ Visitor Information Centre
✓ Let your local accommodation partners 

know, if they’re not included 
✓ Local news sheets, Facebook pages, 

school newsletters, radio stations etc
• Owned channels

• Social media platforms 
• eDMs (electronic direct mail) / database 

marketing
• Paid digital advertising – Google and/or 

Meta



Include DG’s and Visit Victoria’s social media 
handles to notify them of any great content 
you are producing
• @ Tagging users is like tapping them on 

the shoulder
• # A hashtag is a label for content. It helps 

people quickly find content on that same 
topic

@visitmelbourne
@visitgippsland
#Gippsland #yourlocation
#stargazinggippsland

If your post is shared, make sure you join 
the conversation by posting comments and 
answering questions.



✓ ATDW
✓ Destination Gippsland 
✓ Local promotions

✓ Visitor Information Centre
✓ Let your local accom partners know, if they’re 

not included 
✓ Local news sheets, Facebook pages, school 

newsletters etc
✓ Owned channels

✓ Social media platforms 
✓ eDM
✓ Paid digital advertising – Google and/or Meta

• Media release



• Needs a newsworthy media angle, ie interesting, 
relevant, timely or novel

• Include assets to tell your story including a media 
release, imagery or video

• Three to four weeks lead time (or more) is 
preferred 

• Email your media release, information and assets 
to: 

pr@visitvictoria.com.au
contact@destinationgippsland.com.au 

mailto:pr@visitvictoria.com.au
mailto:contact@destinationgippsland.com.au




MEDIA RELEASE

For immediate release

Date: [Insert Date]

[Business Name] Launches New Stargazing Experience in 

Gippsland

[Your Town/Region], VIC – As part of Destination Gippsland’s 

Stargazing Gippsland campaign, [Business Name] is proud to 

launch a new celestial-inspired experience: [Name of 

Experience] — designed to showcase the region’s 

breathtaking night skies and reconnect visitors with the 

wonders above.

Launching on [insert date], the [Name of Experience] invites 

guests to [brief description: e.g., “enjoy guided stargazing 

paired with local produce,” “learn to capture the stars with 

an astrophotography workshop,” or “relax around a campfire 

under a blanket of stars”].

“There’s nothing quite like the skies over Gippsland,” says [your 

name], [job title] at [business]. “We’ve created an experience 

that helps visitors slow down, look up, and connect with the 

land and the universe in a really special way.” [Add unique 

highlights: e.g., Indigenous storytelling, telescope viewings, 

warm drinks and blankets, glamping options, or links to nature.]

Bookings and more info

• [Name of Experience] is available [e.g. Friday and Saturday 

nights from April to October], with prices starting at [$xx]. 

Bookings are now open via [website or contact details].

• High-res images and video content is attached. 

ENDS

Media Contact:

• [Your Name]

• [Your Title]

• [Phone Number]

• [Email Address]

• [Website]



✓ ATDW
✓ Destination Gippsland 
✓ Local promotions

✓ Visitor Information Centre
✓ Let your local accom partners know, if they’re 

not included 
✓ Local news sheets, Facebook pages, school 

newsletters etc
✓ Owned channels

✓ Social media platforms 
✓ eDM
✓ Paid digital advertising – Google and/or Meta

✓ Media release
• Image Content Hubs – Destination Gippsland and 

Visit Victoria



• House images, videos and stock 
footage of Gippsland and Victoria

• Available to travel and lifestyle 
media, the tourism industry, 
educational institutions, event 
companies and government 
agencies. 

• Make sure you provide high-quality 
hero images of your product.

• For Destination Gippsland, email 
images to:  
contact@destinationgippsland.com.
au 

• For Visit Victoria, go to 
contenthub.visitvictoria.com or 
email content@visitvictoria.com.au 

mailto:contact@destinationgippsland.com.au
mailto:contact@destinationgippsland.com.au
mailto:content@visitvictoria.com.au


✓ ATDW
✓ Destination Gippsland 
✓ Local promotions

✓ Visitor Information Centre
✓ Let your local accom partners know, if they’re not 

included 
✓ Local news sheets, Facebook pages, school 

newsletters etc
✓ Owned channels

✓ Social media platforms 
✓ eDM
✓ Paid digital advertising – Google and/or Meta

✓ Media release
✓ Visit Victoria Content Hub
• Events listing sites: Eventbrite, Humanitix, One Hour Out

https://onehourout.com.au/




❑ ATDW
❑ Destination Gippsland 
❑ Local promotions

❑ Visitor Information Centre
❑ Local accom partners
❑ Local news sheets, Facebook 

pages, school newsletters, radio 
station etc

❑ Owned channels
❑ Social media platforms 
❑ eDMs
❑ Paid digital advertising?

❑ Media release
❑ Image libraries
❑ Events listing websites



Destination Gippsland Dark Skies project 
resources:
• This presentation 

The Packaging Workshop presentation
• Dark Skies Toolkit 

Other Destination Gippsland resources:
• Toolkit for Tourism Marketing
• Marketing opportunities and Resources 

Your Destination Gippsland contact:
Janine Hayes 
Industry Development Manager
jhayes@destinationgippsland.com.au 
M: 0488 042 838

https://www.visitgippsland.com.au/destination-gippsland/industry-development/industry-training-events/dark-skies-project-industry-training
https://www.visitgippsland.com.au/destination-gippsland/industry-development/industry-training-events/dark-skies-project-industry-training
https://assets.visitgippsland.com.au/documents/A-Toolkit-for-Tourism-Marketing-Workbook.pdf
https://assets.visitgippsland.com.au/documents/A-Toolkit-for-Tourism-Marketing-Workbook.pdf
mailto:jhayes@destinationgippsland.com.au


https://assets.visitgippsland.com.au/documents/Marketing-Prospectus-2025.pdf



Tania Jacobs

Ph 0457 803 982

tania@thetourismninja.com.au

mailto:tania@thetourismninja.com.au
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