
Domestic Visitor Expenditure for Greater Gippsland
Trends Year Ending Dec 2020 to Year Ending Dec 2024

Domestic Overnight Expenditure
YE Dec 20 YE Dec 21 YE Dec 22 YE Dec 23 YE Dec 24 Change on YE

Dec 23
Change on YE 

Dec 20

Greater 
Gippsland

Total ($ millions) $686 $1,046 $1,153 $1,210 $1,177 -2.8% +71.6%
Per night ($) $108 $147 $145 $151 $155 +2.7% +43.2%

East 
Gippsland

Total ($ millions) $276 $420 $401 $476 $463 -2.9% +67.4%
Per night ($) $130 $186 $165 $185 $165 -11.0% +26.6%

Wellington Total ($ millions) $93 $189 $184 $205 $135 -34.2% +44.6%
Per night ($) $97 $137 $162 $121 $127 +4.5% +30.0%

Latrobe 
(Vic.)

Total ($ millions) $32 $78 $125 $100 $140 +39.8% +330.5%
Per night ($) $73 $166 $122 $182 $156 -14.4% +110.0%

Baw Baw Total ($ millions) $43 $52 $71 $60 $83 +39.8% +92.7%
Per night ($) $92 $128 $146 $101 $134 +34.1% +46.1%

South 
Gippsland

Total ($ millions) $155 $141 $168 $137 $154 +12.3% -0.4%
Per night ($) $102 $125 $132 $115 $130 +12.9% +27.6%

Bass Coast 
Mainland

Total ($ millions) $81 $144 $159 $196 $167 -14.9% +106.0%
Per night ($) $110 $115 $125 $176 $213 +20.7% +93.2%

Regional VIC Total ($ millions) $4,380 $6,866 $10,381 $10,809 $10,424 -3.6% +138.0%
Per night ($) $126 $157 $200 $203 $201 -0.7% +59.4%

* Contains data that is outside Tourism Research Australia's confidence levels for publication. Use with caution and internal use only.
na No available data. 
Sources: National Visitor Survey, International Visitor Survey & Regional Expenditure Model, Year Ending Dec 2024, Tourism Research Australia.



Domestic Visitor Expenditure for Greater Gippsland
Trends Year Ending Dec 2020 to Year Ending Dec 2024

Domestic Daytrip Expenditure
YE Dec 20 YE Dec 21 YE Dec 22 YE Dec 23 YE Dec 24 Change on YE

Dec 23
Change on YE 

Dec 20

Greater 
Gippsland

Total ($ millions) $327 $421 $525 $599 $464 -22.5% +41.8%
Per visitor ($) $107 $117 $142 $135 $105 -21.7% -1.1%

East 
Gippsland

Total ($ millions) $71 $57 $121 $139 $62 -55.4% -13.0%
Per visitor ($) $134 $152 $222 $162 $99 -39.0% -26.4%

Wellington Total ($ millions) $56 $47 $56 $66 $93 +39.8% +64.7%
Per visitor ($) $126 $111 $134 $138 $127 -8.9% -0.3%

Latrobe 
(Vic.)

Total ($ millions) $72 $160 $115 $159 $88 -44.8% +21.3%
Per visitor ($) $123 $165 $172 $186 $109 -41.8% -12.6%

Baw Baw Total ($ millions) $45 $79 $101 $63 $83 +32.4% +85.4%
Per visitor ($) $71 $111 $96 $82 $132 +60.5% +87.2%

South 
Gippsland

Total ($ millions) $29 $33 $65 $80 $54 -31.8% +89.8%
Per visitor ($) $68 $67 $115 $123 $92 -24.6% +37.4%

Bass Coast 
Mainland

Total ($ millions) $50 $38 $34 $82 $67 -18.7% +33.1%
Per visitor ($) $136 $71 $111 $112 $76 -32.2% -44.6%

Regional VIC Total ($ millions) $2,266 $2,741 $4,875 $5,272 $4,961 -5.9% +119.0%
Per visitor ($) $99 $105 $137 $141 $134 -4.7% +35.2%

* Contains data that is outside Tourism Research Australia's confidence levels for publication. Use with caution and internal use only.
na No available data. 
Sources: National Visitor Survey, International Visitor Survey & Regional Expenditure Model, Year Ending Dec 2024, Tourism Research Australia.



Domestic Visitor Expenditure for Greater Gippsland
Trends Year Ending Dec 2020 to Year Ending Dec 2024

Total Domestic Expenditure ($ millions)
YE Dec 20 YE Dec 21 YE Dec 22 YE Dec 23 YE Dec 24 Change on YE

Dec 23
Change on YE 

Dec 20

Greater Gippsland $1,013 $1,467 $1,678 $1,809 $1,641 -9.3% +62.0%
East Gippsland $347 $477 $522 $615 $525 -14.8% +50.9%
Wellington $149 $236 $240 $271 $228 -16.1% +52.1%
Latrobe (Vic.) $104 $238 $240 $259 $228 -12.1% +117.2%
Baw Baw $88 $131 $172 $123 $166 +36.0% +89.0%
South Gippsland $184 $174 $233 $217 $208 -3.9% +13.7%
Bass Coast 
Mainland

$131 $182 $193 $278 $234 -16.0% +78.1%

Regional VIC $6,646 $9,607 $15,256 $16,081 $15,385 -4.3% +131.5%

* Contains data that is outside Tourism Research Australia's confidence levels for publication. Use with caution and internal use only.
na No available data. 
Sources: National Visitor Survey, International Visitor Survey & Regional Expenditure Model, Year Ending Dec 2024, Tourism Research Australia.


